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APM Measurement Objectives
In its third year of APM Measurement, the LAN strove to:

 Build on partnerships with national associations
 Maintain robust participation & capture a diversity of payers

• 77% in 2018, 61 health plans and 3 FFS Medicaid state
 Measure progress toward the LAN’s 30% goal in 2016 and 50% goal in 2018

• In 2015, 23% of payments were in Category 3 & 4 APMs
• In 2016, 29% of payments were in Category 3 & 4 APMs

 Report by market segment and by payment method
• Operationalized the Refreshed APM Framework
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LAN APM Measurement: Success 
Through Partnership

Trade
Associations

Health
Plans

States
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Methodology

Look back 
on 2017 

data

Refreshed LAN APM Framework
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Methodology

Commercial, Medicaid and Medicare Advantage health plans, 

managed FFS Medicaid states, and Medicare FFS contributed to the data set

LAN combined with 
aggregate data 

from AHIP, BCBSA, 
and Medicare FFS

Payments categorized 
according to the 

Refreshed LAN APM 
Framework

Survey asked for 
payments made to 

providers in 
calendar year 2017
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Limitations

• Health plan participation
was voluntary 

• Potential variation in the 
interpretation of the metrics

• Data system challenges
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Aggregate Results at a Glance
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Line of Business Results - Commercial
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Line of Business Results–Medicare Advantage
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Line of Business Results – Medicare FFS
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Line of Business Results – Medicaid
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Poll Question #1
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Poll Question #2
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Poll Question #3
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Informational Questions

                                 

PAYERS’ PERSPECTIVE

Strongly Agree/
Agree

Strongly Disagree/
Disagree

*Top 3 Barriers:
1. Willingness to take
     on financial risk

3. Provider interest/readiness

Top 3 Facilitators:
1. Health plan interest/readiness

2. Purchaser interest/readiness

3. TIE: Provider interest/readiness
    and government influence

not sure
or didn’t answer

1%?

?

...more affordable care?

 health care providers?

...higher unit prices?

99% 0%
89% 2%
97% 1%
59% 18%

6% 73%

will increase

48% 25%
Categories Payers Feel Will Be Most Impacted

90%
will stay the same

9%
will decrease

0%

Unsure

1%
9%
2%

23%

21% *Please see the Methodology and Results Report

3B 3A
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Visit the LAN Website for our Resources
https://hcp-lan.org/



Exit Survey 
We want to know what you think!

Please take a moment to complete the exit 
survey so we can continue to improve and 
enrich the LAN. Use the link in Guidebook for 
this session to provide us your feedback. 



We want to hear from you!

Contact Us

www.hcp-lan.org

@Payment_Network

PaymentNetwork@mitre.org

Search: Health Care Payment 
Learning and Action Network
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Thank You!
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